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FROM THE
*FLOORUP

Manufacturers tap into new
opportunities with outdoor rugs

THE FENCES THAT ONCE
kept outdoor rugs confined to the
spring/summer selling season
and prechectable patio-type pat-
terns are comang down

Innovations in synthetic fibers
and manufacturing plus demand
for smarter fashion looks are cre-
ating ne'w opportunities at retod
and fueling the imaginations of
rug companies to take this seg-
ment of the busaness to the next
level

*Performance s key, but the
design and hand of textiles is
just as paramount,” Greg Voor
his, executive design director of
Glen Raven Custom Fabrics, told
Home Accents Today.

The company is a pioneer of the
autdoor-fnendly home furnish-
ings industry, having created the
performance fabric category m
1961 with the introduction of Sun-
brella, a source of fabrics that are
fade-proof, sasy to care for, and
bieach-cleanable,

“The outdoor category is huge.
It's the fastest growing sector of
the hame fumishings industry,
and that includes rugs, without &
doubt,” said designer and deco
rator Libby Langdon

Last fall Langdon debuted a
rug program — inChuding outdoor
styles — with Kas Rugs. In Apnl,
itwas expanded to inciude coor-
dinating outdoor-friendly decora-
tive pillows.

“People are realizing they
can live outsade for longer than
Memorial Day to Labor Day,
and that includes people iving
in cooler weathar climates.” she
continued. “They are seeing their
outdoor spaces as additional
square footage to their homes
that they can really use, and be-
cause of that they are blurring the
lines between indoor and cutdoor
décor rends.”

Suntrelia labaics have mary outdoor décor appheatons

That all adds up 10 “good news
for home textiles companies,”
Langdon saxd, “because it means
people want to bring the same
creature comforts they use
ins«de to their outdoor spaces
They want everything from rugs
to droapes to throw pillows; they
want the whole thing, And they
want to work with more looks,
more fabrics.”

Based on the 2018 Fabnc
Survey by sater publicaton
Casual Living, which surveyed
42 retallers and designers from
1,085 storefronts, performance
foatures are top-of-mind for most
outdoor décor consumers — fade
resstance (A8%), Stau rasis-
tance (79%) and meldew res|s-
tance (74%) representing their
three leadng dermands.

ugh, i

But design, too, 1S iMpors
tant — and evolving for outdoor
décor shoppers, with 41% seak-
ing abstract/geometnc patterns
when it comes to outdoor rugs’
coordinate category, decorative
pillows, That is mare than double
the percentage preferring stripes
(17%), a longtime favorite in
cutdoor décor trends. Stll more
Surprising 1S that tropscal looks,
anmal pants and salid-colored
styles are aach preferred by only

3% of shoppers.
On the color spectrum, blue
reigns supreme — the favorite

among 48% of decorative pllow
and 38% of cushion shoppers.

But gray, populas indoors but
newer to the outdoor décor space,
came in second: 13% for decora-
tive pillows and 27% of cushions,

s, cushions and shades.

Sunbrelia is isterung and re-
sponding, Voorhis said, “One of
the buggest trends is ongnality
and looks that feel one-of-a-kind.
As our customer s’ interestin
home furneshings grows and they
have a greater hand in the design
process, they are more often for
going the rules, blending formal-
ity with informality.”

CONTINUVED ON_PAGE 76
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"We're going to see more per-
sonality and juxtaposition infused
into spaces; mixing of pattern,
color and scale in an uncomven:
tional way; modem and vintage,
collected with inherited, new
designs with classics.” Voorhis
said. "Texture is also more impor-
tant than ever ... tactile, simple
and humbie materials alongside
textiles that rmimic natural, raw,
weathered materals. Contrast in
texture is also trending — matte
fused with shiny; flat textures
paired with hgh gloss finishes;
and mixtures of natural and syn-
thetic textures.”

Added Allen Gant i, casual
market manager for Glen Roven:
"We a7e also elevating the design
and style of Sunbrella fabrics
to better match our customers’
neads. From introducing luxuri-
ous plush chenilles, sophisticated
patterns and colors, to develop-
ing new partnerships like those
with The Shade Store and Pend-
leton, we are constantly looking
for inncvative ways to bang new
possibilities to both indoor and
outdoor applications.”

Two major rug companies —
Surya and Capel — are among
those working with Sunbrella for
parts of their respective outdoor
fug programs,

Capel Rugs’ “Creative Con-
cepts” program offers shoppers
CuStoMmZation options. The first
step is to choose from a selec-
tion of eight bases — all made
in Dalton, Ga., of polypropylene.
The next step is to choose from
120 different Sunbrella fabrics to
create a boeder, with the option
to use one, two or three fabrics
for the border dessgn. Crders are
shipped withan two weeks.

“Cutdoor = stil a small cat-
egory, but t is really, really our
fastest growing — outdoor and
the internet,” said Cameron Capel,
president of sales and marketing.
The company has been offering
outdocr-friendly rugs for more
than a decade and has an ample
assortrment of synthetic styles that
fall under its "Arywhere” label to
point to their versatiity of use for
both cutside and indoor spaces.

“We use polypropylene for just
about eveerything in this line, but
our latest development is a PET-
fiber flar-woven for the Anthony
Baratta designer program,” she
said,

Surya tokes Sunbrella yarns

OUTDOOR RUGS CONTINUED FROM PAGE 32

and weaves them in Inda into

flat-weave or dhurnies or hand-
knotted rugs, Surya President
Satya Tiwar sasd

“With our Sunbrella regs,
people can spill wine or jusce on
them and nothing happens. They
just hose it down,” he said. “Plus,
these rugs have a nice hand, they
feel soft, not like plastic, which
peopie really ke so they can sit
on them when they are outside.”

Outdoor rugs and carpets ac-
count for 30% of total sales at
Couristan. To build on that, the
company is expanding s outdoor
carpet line to include its largest
size to date — 16-foot, 4-inch
width, Hand woven, the product
comaes in three designs and three
colorways.

Taking its quality up a notch to
carve a new niche in the crowded
category is Natco Home.

“We are gaining a lot of mar-
ket share with the customer who
doesn't want the fly-away, light-
wesght outdoor rug,” sald Mark
Ferullo, executive vice pressdent
of the woven rug division. "What
we are manufacturing is a mcer
product for a higher retad dol-
lar, We are doing some things in
manufacturing with yams that
will add more colorations, tex-
tures, dimension, shading that
will translate into a more high-end
look. More neutrals, blues, grays
and blacka™

Mohawk Home s pecking up on
this trend and acting quickly to
become a senous player,

“We weren't heavy into it until
only about a year 8#90,” saxd Neil
Hegwood, Mohawk Home's vice
president of design and product
development. “We've always had
outdoor but never producing in
the States; it was all imported™

Then about two years ago, the
company purchased looms spe-
cifically made to weave outdoor
prociuct. “We installed them hene
in Sugar Valley (the company’s
headquarters in Georgis) and
spent a year developing the yam
system, the colors, the product.
And we are very happy with the
resuit,” a polypropylene flat-
weave rug featuring five colors,

For next season, Mohawhk
Home is working on a new con-
struction — “it"s still too secret 1o
talk about,” Hegwood said, "But
it's a new technology and new
yarn system. Everything about it
isnow™ e

Craatve Concepts by Capel! Rugn

Mokt by Mohawk Home
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