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IN-DEPTH RUG REPORT

Never a dull
moment “§

RUG COMPANIES FACE MORE CHALLENGES THIS YEAR

BY CECILE B, CORRAL

Surya. Soler Cobection

“A good designer will not use
the same rug over and over for
different projects. She is aleays
looking for newness. We keep
many styles in stock, and in
larger sizes, lo meet her needs
and keep her coming back.”

— Satya Tiwari

Mo naon, Pranate Colieron

We are only half way through 2018, and this
year has already proven 10 be one of the
busiest and most eventful in memory for rug
manufacturers.

*Never a dull moment in the rug business *
dent of product and operations, told Home
Accents Today. “There are certainly a lot of
things going on right now, and we're working
through all of them, But it's been very busy.”

The ist is chutterad: A tight labor market,
proposed wriffs on Chinese imports, escalat-
ing costs for rew materials and transportation,
rapidly evolving shifts at retal, “and cenainly,
inflation,” Hill added. “We're experiencing an
inflationary market. Retaders are concerned
about passing along price increases to custom-
ers, but we have 1o be abile to pass along some
of these increases 1o remain whola, The industry
neads 10 find a balance — whether it's by remix-
ing or resizing products, or ather methods. We
are all looking for ways to offset inflstion *

Tack onto that the Trump administration’s
proposed tariffs on $200 billion in goods from
China — which just increased to 25%.

"We are assuming a tariff is an automatic
passalong,” Hill said.

At laast that is one woery to (hopefully)
check off the lst.

At the same time rugmakers are working
through these hurdles, they're also focused
on developing innovative products, adding
new brands to their lines, bolstering their
in-house sales and design teams, enhancing
their infrastructures 1o better service custom-
ers, and elevating their corporate profiles

Surya is investing in building its nug assort-
ments at both ends of the spectrum — the
more promational machine-made category
and the top-shelf hand-knotted mix.

President Satya Tiwarl axplained these rep-
resent the two retad and consumaer segments
with the mcst sales action, cumrently and
going forward,

“Rugs is a growing category, which is why

we've become serious about machine-mades
owver the past two years and, at the same
time, cur designer business — whese we are
gening shead,” he said,

E-commerce is driving much of the growth
in machine-made rugs. As more shoppers go
online to buy rugs, they are increasingly de-
manding better qualities beyond the opening
price-point tier.

At the other end of the spectrum are
designers, who are focused on upscale
hand-knotted rugs,

“Yeu have to understand how to give
need,” Tiwari noted. “And that is not easy.
They want to have access to a lot of new
product, all of the time. A good designer
will not use the same rug over and over for
different projects. She is always looking for
newness. We keap many styles in stock, and
in larger sizes, to meet her neads and keep
her coming back.”

Here's a sampling of intros, enhancements
and highlights at some of the major rug com-
panies this summer:

CMI (COLONIAL RUGS INC.)

As a 41-yoar domestic manufacturer of
braided rugs and acoessorias, CM| was
honared at the annual “Made in Armerica
Product Showcase™ held in July a1 the White
Housa,

President Donald Trump hosted companies
from acrosa the country to celebrate
and highlight each U.S. state's effort and
commitment to Amaerican-made goods,

CMI founder Don Scarlata and his son
Gregg Scarlata, the company’s executive vice
president, sttended the event o represent the
company and display a sampling of its US-
made home texties.

COURISTAN

Couristan continues to bulld on its effons
t0 axpand the broadth and reach of its mass

HOMEACCENTSTODAY.COM 37




IN-DEPTH RESEARCH: ONLINE RETAIL

TOP HOME FURNISHINGS
E-TAILERS, BY SALES

E-COMMERCE CONTINUES TO GAIN GROUND

amazon

srason com
Eat 2017 total asles
$178 bikon

Publichy heiel, facal yeor
ended Dec. 31, Began
sefing cnline in July
1999 and 4 irow= as the

retader. Sells dwectly 10

31% froe $136 Bilion in
Pl

62 AUGUST 2018

swayfair

Fascal your ended Dec

3\, Feunded = 2002

Sof trrough fre datng,
beands: Waryfar.com,

Joss & Main, AlModerm,
Birch Lane and Perigeld
Employed more than
7.700 people as of Dec.
31, 2007. OFfers more
than 10 millon products
from more than 10,000
suppien. Beands nciude
Lokos, Uttermos?, Howerd
Eliont, Philigs Collection,
Sacovers, Global Views,
Abbson Livag Sgnatiuie
Design by Askley,
Broyhil, Hooker Furriture,
Klaussner, Nourtson and
Surya. Direct retal net
reveroe increased §1.4
bilion to $4.4 bilon, up
42.5% your over yoar. Tosal
nat reversse incressed
$1.3billion 10 $47 billon,
up 39.7% yoar over yoor.
Wayhir gereraced $5.2
bilion in et revenue for
the 12 months ending
March 31

overstock'

accounted for 4.8% of 2017
ret revenues, » decrease
from the prewious yoor's
figare. The balance, $1.4646
bilion last fiscal yesr,

is through futllment
partrars. Home and
girden i & Metchardne
category sccounted for
81% of 100 sales in 2017,
up fom 9% in 2014
Brands indude Signature

ZU|i|1_J

Sagebrock

Zuo. As of Q1 2018, Zully
reveruo grow 1% year
owet yoar

m

RACK

Lot Angeles

hautelock com/

roriiorr ock gor
B 2017 1ot anlen S5 o

Flash-sale ste founded in
207, Acqured by publcly
hicd Norcstrom n 2011
Provicles sales events oo
women's and men's fakeer
and sccessones, beauty.
oos’ apparel and toys,
home decor and travel
products. Events begn
every doy atBam. PT
and are shoppable for a
limited trme. Hautelook
hus moee then 3.5 milion
members. Has mobide
apg lor Phore, iPad ard
Ardiresd devaced s has
a social media presence
thicugh Facebook,
Tevrtter, Praorest,
YouTube, irstagram and
Google+. Shares » logn
and shopping cart with
Nordstrom's other onfne
wte, Nordvtromn Race.
Brands include Surys,
Nuloom, Uma Enterprises,
Kate Spachs New York
andd Creatve Co-Op.
Together, Hautel.ock and
NordstromRack com'’s
2017 total sales were $897
milion, up 28.1% from
$700 rmilion in 2016,

Oriine sales v the Urited States contirued clmbing = 2017,
sccording 1o 8 teport from the US. Census Buresy. E-commence
sales jamped by 16% 16 S453.5 billion in 2017, sccounting for B.9% of
total tatad sales for the year. In 2016, onine sies were $371 bilion,
The overall retad petture also showed rong numben, prpag 10
$5.08 trillion for 2017, up from $487 villon in 2014, a £.4% boomt,
In o, e-commerce ganed another paint and » half, accounting for

sround 13% of ol total retad sales in 2007, up fom 11.6% in 2016,
Sater publication Fumiture Todsy estimates that bumiture and
badding retsil sales topped $108 bilien in 2017, an incresse of 3.3%
Tha repon, Home Accents Todeys Hith annual srvey of the online
crannell kiry home rtalen, axamines the saled leaden who have
caught and kept the astention of today's cnline shopperns.

Qb

RUE LA LA

sdles go Fwe st 11 am ET
ol Way oo for 48 hours,
Focused on the consume
shopong experencs ad
what & calls "daly, mun-
soe shoppng.” Mas mobsle
apps for Prone, iPad
and Androd devees. Rue
La La has a social media
presence through Twitter
o Facobook Brandds
wciude Serena & Ly,
CAF Entarprises, Olver
Gal, Umna Erterprises,
Jorathan Ader and

Elk Lighting. Owned

by Kynetic, which also
owns Fanatcs, » leadierg
online retaler of licensed
sports merchandise, and
ShopRunner, an Innovat ve,
membery.orly servios

b o reies

o brandhs.

hay needle

HAYNEEDLE
Omaba, Nab.

GIL'T

Est. 2077 totad
[ B

Part of publicly held
departhen siore
retader Hudson'y Bay
Fiscal your ended Lan
2. Gik lsunched in the
US. = Noversiber 2007,
Git provides access to
designer labels at up to
0% off retald. The Sash.
sale ste opens o window
every day ot 10 am.

ET and oflers humiture
and hoene decor bom
hurdrods of SMeret
mpley ncisteg B0H
Home, Abbyson, Cyan
Design, Couristan Rugs,
Moe's Home Collecnon,
Noir Home, Noori Rug.
MNourison, Nuloom,
Panama Jack, Safevieh,
Surya, Tov Fumniture and
Ju. Gt has mobsle spps
for Apple TV, iPhone, Pad
and Anchoid devices
approsnately half of

the retalars ceders are
generated on a mobile
platiorm. The comparny,
hich s bel i by
Rue La La, uses Facebook,
Twitter and Instagram.
The first Gitt inv-store shop
coened in March 2016
Saks OF 5th's first location
in New York Cry

won

ONE KINGS LANE
ONE KINGS
LANE

San Francnce

cymax

BUSINESS

CYMAX
STORES
usa

Ruston, Vi,
Syman com

Evt. 2077 tortsl ssbwn §0000 el +

Founded n 2004, mitialy
o prmarily on
TV stanch. The hore
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