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BY JENNIFER BURTON

Surya has named Rob Rosenquist vice pres.-
dent of sales. As an executive sales leader
with 23 yeoars of experence
in business development,
sales operations, Channe!
management and training,
Rosernguist wil lead sales
efforts for Surye across all
sogments including de-
sign, retail and e-commerce
chanrels. Rosenguist most
recently served as the vice
president of sales at Sym-
mona Industries and has also
served in vice president, director and man-
ager roles at Newe!l Rubbermasd and Black &
Decker,

Rosengust

Jeddrey Reich s Resource Décor's new presi-
dent of sales, Amencas. Reich has been with
Rochda'e Spears Group, parent comparny of
Resource Decor, for two years and was most
recently sales director, major accounts. Prior
to joining, he worked as chief operating officer
at Furniture Barn, where he was responsible
for directing purchasng and merchandisng
strategy and operations. He brings with hem
more than 20 years of experence in the fur-
rushings industry

Theodore Alexander has apponted Gregory
Heller as chief creative officer. In ths role,
Heller will drect and coor-
dirate product manage-
ment actwvities and lead the
global vision and strategy for
Theodore Alexander brands
Product Developmaent,
Brand and Product Merchan-
dising, Visual and Marketing
come under hs remst. This
newly created position re-
flects Theodore Alexander’s
evolution a3 a global life-
style resource. Heller is an expenenced lunury
home industry strategist with previous roles at
Thamasw'e ang Baker furnure.

Hariler

Capel Rugs has promoted three seasoned
executives to newly created positsorns within
the company. Cameron Capel has been pro-
moted to pressdent, sales and marketing. She
curfently serves as vice president of nationas
accounts. In her new position, she will direct all
whalesale sales and marketnig actvlies ot well
as lead Capel's import dwision. Richard Capel
has boen prameted 1o presadent, manulactur-
ing. Me joined Capel Rugs n product develop-
mant in 1BED and Mmanages the manulacturing
operations in Troy, N.C., and Dalton, Ga. in his
new posetion, Rchard will retan responsibity
for all manufacturing cperations and also wil
Garect Human resources and Customer sern-Ce
Ron Capel has been promoted to president,
Fnance/retail. He jcined Capel in 1987, Ron wil

CAREER MOVES

retain reaporsbility for retail and also will be
responaible for finance and information tech-
nolagy. The promotions were effective Dec. 3
All three will report to Capel's board of drec.
tors. John Magee, a partnes with the manage-
ment consulting firm ABTV, stepped down as
president and CEO of Cape! Rugs on Dec. ;1
but remang with Capel as an advaer to man.:
agement and to the board.

Canadan furniture manufacturer Palliser
has added a new vice president of stationary
upholstery product devel-
' ' opment as well as a pasr of
sales executives. Jeff Katz
— has been appointed vice
presudent, statonary upho!-
stery product development
Addionally, Brooke
Barber has been spponted
national accounts manager,
Canada, and Demetre Da-
ratzikis joins the company
as sales manager, Carada
Katz's expenence includes
buyng roles for Levite and
Homalife a3 well 85 manu-
facturing positions with
Broyhill and Magnussen,
where he lod the upholstery
division. Barber joins Pal-
liser directly from Neturzi
Americas, where she served
as national accounts man-
ager. She previously heid
key roles in sales with Lex-
ington, Drexel Hevitage and
La-Z-Boy. Daratzikis joins
fram Sealy, whede he began
his career in 1992 and was
prometed and recognized
repeatediy, serving as VP
of sales, national accounts
before accepting the posi-

Darotzina

uon with Palliser,

Executive Chairman Terry Lundgren wil ret <o
from the Macy"s board of directors effective

Jan, 31, The board has appointed Jeff Gennette,

wheo has been CED since March, to the addi-
tional role of chawman effective Jan, 31. This
wil complete the planned transitson that was
announced n June 2076. Marma Whittington
remains lead independent deector. Following
Lundgnen's netirement, the board will have 10
directons. *1 am proud of our Compary’'s growth,
accomplshments and the talent we developed
during the 14 years | have led Macy™s,” Lund-
gren said

Meridian Speclalty Yarn Group has promoted

several employees 8t the company’s plants

in Valdese and Ranlo, NC. MSYG is neanng

completion of & new state-of-the-art manufec-

turing plant and dye house in Valdese, which

wil open in this yoo-, “These promatons reflect

the beginning of an exciting new era here,” sald

Tim Manson, president of MSYG. “We antici-

pate major growth and expansion as we finish

constryction of our mew Mmanufacturing opera-

tions in Valdese and expand ino several new

markets. I'm proud of our staff for the hard work

that has brought us to this point” The moves

and promotions include:

B Stephen Hudson, sensor vice pres.dent,
speciaty marets,

B Amy Isenhour, vice president of sales and
marketing.

8 John Mariowe, vice president of manufac-
turing at MSYG's Ve'dese plant.

8 Rob Bratcher, director of operations at the
Ranlo facility.

8 Doug Mosk, director of production engi-
neering at the Ranlo plant.

8 Danrvyy Whisaant, crector of process im-
provement engineenng.

B Hillary Barlow, sales representatove,

8 Lucy Reynolds, planning manager at the
Valdese plant

8 Connie Mardin, customer service and pro-
curement manager, Valdese plart

8 Janet Barrier, lab manager, Valdese plant.

8 Sarah Buchanan, recruitment manager for
both plants.

B Jenny Renner, lab manager, Ranlo plant

JLA Home Fabrics has hired Allison Hocker as
dwector of design and product development.
With 22 years of design experience in the textile
industry, HoCker will be responsiie for new
product development, product scurcing and
merchandsng, and she will be workung alongs
side JLA Director of Dessgn Alana Hernandexz.
“The addition of Allson gives us the unique
opportunity to have two of the top dessgners n
the industry developing product for our market.
This tandem will give us a ssgnificant compets-
trve advantage as we coninue to provide the
best value product to our customers,” saxd Mie
Gnmaley, vice president of sales for JLA. Prior
to her tenure at Seven, Mocker served in simlar
design roles at TieTex Interiors, Craftex Mils
and Burlington Industnes.

Send industry career news to Jennifer Burton
at portengbhomeasccentstaday com @
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PAIRINGS

BY TRACY BULLA 1

BROUGHMT TO YOU BY OLLIIX

~
)

L4
| e |

O, $715 | Bloomingville, 850

Jamis Young, $329 | Kindel. $4.207 John.Richard, 4537 Ablryson, 8459

*Frut creo, lerm s, 3eCond Credt, tables

20 HOMEACCENTSTODAY.COM JANUARY 2048



SHOP
TALK

TRACY BULLA

No Shrinking Violet

Dare we say that we're under the spell of Ultra Violet, Pantone's 2018 Color of the Year? Emphatically, yes.
We love the mystic, creative unconvent:onalily of this ersgmatic purple hue, conveying both visionary
thinking and artistic expression with an intuitive lens into the future. e
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CECILE B. CORRAL

FROM THE
FLOORUP

(Goodbye to ‘good,” hello to ‘better’

RUG COMPANIES BID FAREWELL TO 2017 WITH HIGHER HOPES FOR NEW YEAR

AREARUG COMPANIES ARE
feeling optimistic about 2018,
encouraged by the momentum that
started in last year's fourth quarter.

the first and last quarters, which
beokended the year with streng
sales, especially with onine
retailers, fumiture chairs and
intenor designers/decoratons.

“Last year was interesting,

We had a new president, people
WErD wondenng what was gong
to happen, what would change,
thary didin't feel sure about what 10
expect in many ways,” sad Satya
Trwat, prescdent of Surye. “Peaple
now have more clarity™

Surya, which Tiware said had
“positive growth” in 2017 across
dversdied channe's, is expectng
strong retaier and designer traffc
at 1s AmericasMart showroom
duning the Atlanta Intermational
Area Rug Morket, Jan10-14,

“Qur growth has a lot to do
with the irvestments we've made
in recent yoars to diversfy our
business in design, furniture and
o-<commerce,” Trwan sad. “We
had a good year last year because
of the work we've put into our
business. But | think 2018 will be
oven better, and we wil be more
profitable ™

Nourison s also hopeful about
the winter markets. At the Atlanta
market, the Company s openng
a second location in Building 110
showcase its high-end area rug
collections, broadloom and heme
sccents under the Mina Victory
dnision. Adjacent to the HD Home
Ternporary collection, the rew
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From left. Amer Rugs, Kaleen, Surya and Onents Weavers

space wil be open dunng markets
and yoar-round Lo Srve the intenor
design commeunity.

“Nourson's reflocaton to Floor
1 brings home and rug product
back to the lobby level,” saic
Chelsea Peabody Bohannon,
AmencasMart's strateg< relatons
and media relations manager. "It's
GOINg 1O be & great welcome for
the design community who shop
the markets.™

Oriental Weavers s rivestng in
new oo as well a8 “revolutionany
W yorm Sy'stems” to expand its
domestic production operatons
this year, based on increasing
demand for its broad offering of
machane made products.

“2018 will defnitely be a better
yoar for rugs and accessories over
2007," Pressdent Jonathan Wit
said. “A focus for us is to continue
growing our manufacturing base
herg inthe US™

He added: “There has beena
houge movement for soft rugs. All
you hear from buyens s soft, soft,
soft. Microfber rugs ane great
for accent sizes, but they arent
procucal for amen and room-see
rugs. That's why we are working on
nire o inncvative polypropylene
collections that offer durability, stain
resstance and o very soft hand ™

The launch for these new
progroms is set for this menth at

growing micely,” he sad, "We're
expanding our tufting operation

n Defton (Georga) with mome
capacity and expanding Our wowen
busnress m Mane, adding more
warehousing and production floor
space by the middie of this year”

&0-1in Atlants and A-408 ot Las
Vegas), Coursian will show those
four new collections.

“Each rug tells a story,” Mahyster
saud. Fiber content includes
recycled derwmn, chindli and san,
which are then woven into a vanety
of patterns W geometncs, strpes
and abstracts, and then overtufted
with wool and Cotton,
itS “most amibitious new product

launch” in the company's 32-
your hatory & Amer Rugs. The
new offerings encompass 1 new
collectons plus new additions to
several exsting collections, all
ocoss handrmade and machine-
made constructions.

Aot Rugs shows in Atlanta in Bn
502, and in Las Vegoas ot B-431,
Kaloen is bringng three new

collections and an expanded
broadioom offerng — 18 new
styles — to the winter markets.
“If we can maintan the

momenturm we have now, | thank
we ane in for a very good 2008,”
noted Blake Dernnand, senior
vice president. “Demand will be
there, from what I'm seeing in
the economy right now. Dealers
and buyers have a very positve
attitude, and they are happy with
how wodl the Dusnesses are
doing, both in stones and online,
and | think that will trarslate into
stronger numbers in 201879

SPONSORED BY

NuLOOM

WE MAKE BEAUTIFUL
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TRENDSPOTTING WINTER MARKETS

MODERN
GREEK

Anupdated take on classical styling, this crisply collected look
gives a nod to simple, yet stunning designs ina
sparkling Mediterranean Sea palette.

BY TRACY BULLA
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TEMPAPER

Las Vepas

THUMPRINTS

DCalin

TOV FURNITURE
Las Vegas

NEW PRODUCTS: WINTER MARKETS

TRANS-OCEAN

Atlaria

TROY LIGHTING

Dalan

1]

TWIN-STAR INTERNATIONAL

Las Veges

-

Allsva, Dolias, Las Vegas, Los Angeies

=

URBIA

Las Vegas

UTTERMOST

Atlarta, Da'las, Las Veges

VANCE KITIRA

Azlarta, Las Vegas

VILLA HOME

Atianta, Dailas, Las Vegas

Atianta, Dallas, Lan Vegas

WILLOWBROOK

Azlaren, Dalas, Las Vegos

WOODSTOCK CHIMES

Azlarna, Dallas, Las Viegas

WORLDS AWAY

Azlarta, Dolas, Lan Vegas, New York

“'ﬁ) E)

Atlania
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MARKET NEWS

Design Center at
theMART celebrates

ATYEAR-END, THE DESIGN CENTER AT THE MERCHANDISE
Mart (theMART) is celebrating a year of expansion,

additional tenants in 2017, including Artisan Electromcs Group,

Dedon, Eddie Bauer Home Outdoor, Elizabeth+Grace, Moore &

Giles and Style Libraty.

Opening in early 2018 will be rug, lighting and home décor
manufacturer Surya, and Forward Space Studio, manufactures
of residential and work erwironments.

In addition, 13 companies renewed their commitments: Baker,
Bradiey USA, CAl Designs, David Sutherland, Ebanista, Gloster,
Hickory Chair, Holland & Sherry, John Rosselli & Associates,
Michael-Cleary, Noure's Oriental Rugs, Samuel & Sons and
Stark.

Together, the new leaseholders and renewals encompass more
than 100,000 square feet of investment.

“We are committed to upholding the Design Center’s rich
tradition as a world-class resource for luxury design through an
unwavenng commitment to industry relationships and steadfast
support of our showrooms,” said Toni Mcintosh, vice president,
leasing. “The growth we have experienced this year serves 1o
boister the Design Center's stotus as the place where design

doas are dscovered”

Overseeing the Design Center is Merchandise Mart Proper-
ties, Inc. (MMP1), a daision of Vornado Realty Trust and the
owner and operator of The Merchandise Mart. e

Napa Home & Garden
teams up with Barclay Butera
NAPA HOME & GARDEN AND | president and crestive director,
designer Barclay Butera will “That's when it hit us; he should
kick off the launch of their new design them, This partnership
collaboration a1 AmerncasMart was the next step in a naturad
Atlanta this month with a party progression for us™

and book signing in Napa's
showroom (B2 v210), Friday,
Jan 1 2atspm,

Butera will sign copies of his
book “Barclay Butera: Past,
Preaent, Inapired,” which will
be given to the first 100 buy-
ers whose orders include items
from his collection. Each Barclay
Butera design will be marked
w&hmmﬂ'pmw

Butera's signature nod to
coastal chic interiors will en-
hance Napa's California-nspired
brand,

“Having been o loyal customes
of ours for many years, there
have been occasions where Bar-
clay’s needs couldn't be met,”
said KC Cunrangham, Napa's

Butera agreed: "I'm thrilled
to collaborate with KC on this
stunning collection of chic ac-
coutrements for the home and
a'so thriled they happen to pair
perfectly with my Newport Col-
bctmfumvcdb:ﬂmm

“Our collaboration with Bar-
clay is ancther sign of our contin-
uved growth,” added Napa CEOQ
Jerry Cunningham. e

Port 68 opens new showroom
at Dallas Market Center

PORT E8, PURVEYOROF
lighting, accessones, wall décor
and more, has moved from its
existing Daflas Market Conter
showroom to The Gallery ot the
new Interior Home + Design
Center. The IMDC, whech debuted

IHDC.” said Mark Abrams, Port
68" vice presdent of design and
marketing. "We couldn't be hap-
pier 1o be open daily, year-round,
and can't wait to work with the
Dallas design trade.™

Presiderit Michael Yip said,
“We're oxcited 10 Show O CON-
tinued support not only for the
Dallas Market Center, but also for
w'-

Port 68 is a finalist this year
atthe 29th ARTS Awards i the
category of lamps. Among the
new desgns Port 68 18 bring-
ing to Dallas is the Williamsburg
Collection, featuring s selection
of iconic designs culled from the
archives of Willlamaburg. Notable
introductions include Braganza,

“WE'RE EXCITEDTO
SHOW OUR CONTINUED
SUPPORT NOT ONLY FOR
THE DALLAS MARKET
CENTER, BUT ALSO FOR
THE LOCAL INTERIOR
DESIGN COMMUNITY, *

— MICHALL YIP,
PRLCSIDENT, POAT 68

on Ind hnts-insoired
applied to lamps and ceramic
accessones; the Garden Par-
terre artworks, based on onginal
prints in the Colonial Williams-

o giclee-printed architectural
rendering of the Colonial Wil-
liamsburg restoration in 49386,

Port 60 will kick off the Wil-
liamsburg launch with a brunch
party at M a.m. Saturday, Jan,
20, featuring a meet-and-greet
with curators from Williamsburyg,
as well as light bites and bubbly
in their new space at IHDC-Gal-
lery 96. »

Sagebrook Home doubles
Atlanta showroom space

SAGEBROOK HOME |s

lanta International Gift & Home
Furnishings Market.
"ﬂw “MMMH\

tin Kachan, ¢O-CEQ, Sagebrook
Home. “With our mix of home
accents, woll décor and sccent
furniture, our new showroom will
sliow our customers 1o easily

shop cur complete line in a spa-
cious and comfortable erviron-
ment. We are working hard to
remodel this new showroom into
wh-ngmww

“Our increased space allows us
to bring something a little differ-
ent to market. We're introducing
PrOCUCTS insguted Dy Cutting-
edge trends as well as staple
peeces. We have somaething for
everyone — from magor retail
08 1O MOM-and-popS, 10 INtenor
designers, both domestic and in-
ternaticnal,” sasd Jason Kachan,
co-CEO.»
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COLOR WHEEL

BY TRACY BULLA

Kalesn, 51.07% A0

Dimond Mome 70
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