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EVENTS CONTINUED

‘THIRD NIGHT' RETURNS TO HAMILTON WRENN

The Hamilton Wrenn Design District will haold
& ropoat of its successful Third Night gala at
the Fall High Point Market from 4 to 7 p.m,
Monday. The event, leunchad in Apdl, was
sponsoned by the High Point Macket Au-
thority. Now, the member showrooms of the
Hamiltan Wrann Design District Association
will sponsor Third Night, which offers food,
1o market guests. ks board of directors voted
#1 8 recent meeting 1o hokd the celebration
on the Manday of every High Poirt Markat,

2-3 p.m. Breaking Through the
Roasdblocks: Overcoming Difficulties
of Running a Design Firm. Gail Doby
offers sctonabla stvice. The Point

2-3 p.m. Social Madia Mavena Top
Tips for Socks! Medis Success. Adam
Japko s with desigrers Shayla
Copas, Natale Roddell and Lorl Paran-
versal Fumniture, 101 S. Hamiiton St

24 p.m, Book Signing, Joiray
Dungan, “The Noture of Home:
Creating Timeless Houses.” Cumey
& Company, IHFC M110

3-4:30 p.m. Keynote Series: The
Future of Retall Via the Customer

the role resorts and hote's play in to-

day's globa! landscape. Burton Jarnes,
310 N. Hamilton St. Floor 1

mwmwarm
HFC HZ24

3.5 p.m. Debuting the Denise Mc-
Gaha Collection for Currey & Com-
pany, McGaha showcases her now
collecvon of lighting and furniture.
HFC M110

3-5 p.m. Crypton Pooch Pep-Up.
Snap a pic with these comfort dogs
and post 15 social media with the
Fashtag o
Crypton will make a donation to Eite
Canines Comfort Dogs. The Point

3:30-4:30 pum. Luxe DIY Craft Hour

with The Trim Queen. lana Platra
Fhipps discusses the evolution of
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rimemings and shows attandees how

to maice a personal passemoenterie,
tassel of ponpom. The Point

3:30-4:30 p.m, Inside the Designer's
Studic with Madcap Cottage. Jawon
Olver Nocon and John Loecke discuss
desigrer-focsed topics and share
insights from their fves. Modemnated
by Stacy Kunstel, Fest 30 sttendees
receive 8 copy of their book, *Prints
Charming.” SAMS T1014

4:30-5:30 p.m, Meoat & Greet Book
Signing with Madcap Cottage. John
Loecke and Jason Oliver Nixon sign

copies of their book. Momen, IHFC

H345

5 p.m..midnight. Home TV Coleb-
rity Reunion and Fall Celebration.

Mosted by Design Tak Uive. Surys, 5P
4100

Seasons, 3121 W. Gate City Biud.

7-9 p.m. Stars Under the Stars,

featuring George Thorogood &
The Destroyers. Cantor Stage at the
Fransponation Terminal

MONDAY, OCT 15

vl Taxtiles Alkancs. The Posmt

10-11 a.m. Sherwin-Willkams Color
mix Forecast 2019 CEU Course. Uni
versal Furnitaes, 101 5 Hamilson St

1011 a.m. How to Set Client Ex-
pectations & Xeep Them (And You)

Happy. Gail Doby explam how 1o
set boundanies snd manage clients’
expectations. 0.1 CELL SAMS T1014

10:30 a.m.-noon, Devigners Today'™s
Business of interior Dosign Rap-
id-Fire Info Session. Led by Edinor in
Chief Jane Dagmi. Surye, SP 4100

11 a.m.-12:30 pum. How to Adapt
1o a Changing Industry. Modemted
by Chvistophar Grubb with Andes
Guardiola, Thomas Wolosi, Patsi
Carpenter, Bill McLowghlin, John
Ercios, Barrio Livingstone and Serena
Martin. Zuo, IHFC G582

19:30 a.m.-12:30 p.m. Sherwin-Wil-
Kams Colormix Forecast 2019, 0.1
CEL. SAMS T1014

11:30 am.-12:30 p.m. SFC's Wood
Furniture Scorecard hunch and panal
discussion. IMFC 11th Foor Geoon
Wing Baliroom A

Noon-1 p.m, Design Viewpoints
Series: Woliness in the Home: How

to Sell Healthy Design. Sarah Walker
of The Cursted House with Jenni-
fer Jonas Condon, Blanche Garcia,
Young Huh, Lisa Kahn and Richard
Ouellatie. Baxed hunch provided. 0.1
CELUL High Point Theatre

wrson, editor in cved of Home

Accerts Today, Sor this interactive
and Tedde Garrigan, of Coco &
of Clare Boll Homa and Jamie
Merida of Bourtiful. Co-spon-
sored by Home Accents Today

by
segrnent, 0,1 CEU, SAMS T1014

34 p.m. Keynote Series - Materi-
#ls Matter! The Resurgence of the
Physical in OQur incressingly Digital
Lives. Andiew Dent, executive vice
president of ressarch and chisf mate-
rial scentint for Matenal ConnelXGon,
examines the role matesinls play in

the home. High Point Thostre

3.5 p.m. State of Home Design
Today & Trends to Watch. Jewel
Branding's llana Wilensky and Mere-
dith Counts share trends while Hang
Ton's Mchael Werthwen shows naew
rugs. Kas Rugs, IMFC G270

4-7 p.m. Third Night. Events in
warous showrooms in the Mamil

4-4 p.m. Norwalk & Fashion Sncops:
From Culture to Product, with Jaye
Anna Mire and Noewalk doss Kim
Saimela Norwalk, IHFC M108

5.7 p.m. Design Influencers Confer.
ence Mixer. A reunicn with founder
Adam Japko. The Point

7 p.m. ART Bowding Night. Coat i
$30 por person for bawling, food and
dreis. High Point Bawling Center,
309 W. Fairfield Rd.

TUESDAY, OCT. 16

9-10:15 a.m. Style Spotters Live,
The 2018 Style Spotters offer insight
and on-trend peoducts, and the 2019
toam will bo revealed, followed by
towns. IHFC Ballroorm, Greon Wing
11th Flooc

9:30-10:30 a.m. 360-Degree Design
Parspective - How Showroom,
Retail & Residential Design Drive
innovation for One Another. Lod
by Barbour Spangle Dasign's Christl
Barbour. 0.1 CEU, SAMS T1014

10-11 a.m. Becoming an Influencer,
Roundiable dscussion with Paloma
Contreras, Donna Garfough and
Adam Japko. The Point

10:30-11:30 a.m. The Guide to Area
Rugs CEU. Surya's CEU course will
sutvey uses of arsa rugs throughont
the world and history. Surya, SP 4100

11:11:30 aum. Visually Cammumicat-
ing Your Brand. Dena Verdesca will
discuss how to make marketing mate-
rials stand out. SAMS Top Floor

11:15 a.m. -12:15 p.m. Lunch Bunch
with Paloma Contreras, Donna

Garfough and Nora Murphry. The au-
thors will sign their bocks. The Poimt

2:3 p.m. What Now? Maximizing
Your Market Momentum. Statecst
Ellon Gefen, designer Lisa Mende
and retaler Sarah Paxton share tips
for post-market. The Poimt

WEDNESDAY, OCT. 17

8 a.m.-1 p.m, Withit Student Men-
toring Day. For students in indus-
try-specific majon incdiudes a speaker,
rocninblen, lunch and tours. Laam
more and register at withit.org
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Lighting your way.

Discover a new go-to resource for lighting, Our 700« chandeliers, pendants, lanterns and
lamps cover a range of styles, price points and sizes. All are reacy to ship within 24 hours

MIGH POINT MARKET | SHOWPLACE 4100
DPEN BAM-BPM | SHOP A DAY FARLY - FRIDAY, OCTOBER 12

ACCENT FURMITURE BEDDNG LIGHTING PILLOWS RUGS THEBOWS

WALL DECOR

IS Brevan pe™t1l

SURYA COM
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llluminating home design.

Lighting can be thought of as the “Jewelry of interior design,” and proper

accessorizing is key Whether going for casual chic or modern glam, let Surya
lighting shine the best light on your space. With table, foor, task, and ceiling
lighting in a Tull spectrum of styles, sizes and price points, you Can certainly

find the perfect fit

HIGH POINT MARKET | SHOWPLACE 4100
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Get exceptional lights for every function and price.

and receive 10% off your market order! Visit surya.com/market-registration for details. 3 / \
HIGH POINT MARKET | SHOWPLACE 4100 P . S U \ /\
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SPECIAL REPORY:

INSIDE:

TECHNOLOGY FUELS
fashion and function

FRESH TAKES ON
farmhouse style

WHAT AND HOW ;
consumers are buying



IN-DEPTH LIGHTING

FASHION

and FUNCTION

BY ANDREA LILLO

The lighting category is truly in a ranaformative petiod
Experiencing tremendous strides in technology — bello,
LED and srnant horme — the category has expanded its
functionality in the home, as well as its design range,
issuing in a new efa,

And it excels on the fashion side as well, from
the strong urban farmhouse and industrial looks
to the fledgling outdoor category. Lighting is
cenainly having its moment.

“LED everything is leading the style trends,”
said Ken Lebersfeld, CEOQ, Capitol Lighting,
which has kghting showrooms in New Jersey
and Florida. “Product designers are finally
wtiizing the full capability that LED light sources
offe«” and are no longer trapped designang
around a light source needing a glass envelope,
as tracitional fixtures had in the past.

“LED has made for more interesting designs,” said
Bemadette Campbell, nations| lighting manager,
Ferguson, the national network of showrooms for
ictchen, bath and lighting products.

The focus on LED lighting, especially in commaercial
applications, has helped drive down the price of the
technclogy as well, That's starting 1o show up in the
resadential ighting rmarket

“A major development in the past few years is the

availability of restoration filament LED bulbs,” said
Bradford Smith, CEQ of ELK Group International, which
owns ELK Lighting and Dimond Lighting among other
brands. “They appeal to both form and function while
offering the same energy-saving attributes. This also
plays well into more industrial and farmhouse styles that
favor exposed cear bulbs. With a simple tum of the
wrist, you can ‘convert’ your existing fixture to LED.”

Smith said the variety in LED bulbs has driven new
styles where the bulb is “part of the design — even
a focal point — as opposed 1o just being a source of
light.*

Even ceiling fans — formerly “not-so-attractive”
devices — have been given new iife by both LED and
smart controls, Campbell added. LED technology allows
for beautiful design, while smart controls make them
*appealing to today’s sawvy, tech-driven millennials.”

Besides being tech friendly, however, millennials are
#'s0 budget conscious, and that’s played into purchase
considerations. “Budgets for iighting are tighter than
Ever a5 many corsumers, especially millennials, are more
trarsient and not willing to invest hesvily in trend-driven
decorative iterns,” said Campbell.

MODERN MARVELS

As found throughout home furishings, designs with
modarn, minima‘st looks parform better than busy

FARMHOUSE
ESH

WITM ITS VERSATILITY AND SIMPLE. DISTRESSED STYLE. THE
LRBAN FARMMOUSE LOOK IS STILL STRONG. HERFE ARE
SOME OF THE NEWEST ITEMS — THAT FIT AS WELL IN CITY
LOFTS AS COUNTRY COTTAGES

8Y ANDREA LILLO
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IN-DEPTH LIGHTING

ones. “Simple, dean-line products seem to appeal to
mary corsumers,” said Marty Bursky, owner of lighting
showroom Cleveland Lighting. Like others, he sees
rustic, farmhouse and industrial designs, along with
reclaimed wood and flament bults, as amang the hot
categories for consumens,
Campbell noted that the dominant midcentury style
now incorporates a Scandinavian influence. “This s a
lifestyle design that appeals to all ages with its clean
fines, uncluttered shapes and comfortable materials.”

"WE FOCUS ON

THREE MAIN STYLES —
MODERN, INDUSTRIAL
AND MIDCENTURY
MODERN. THESE STYLES
HAVE BEEN CUSTOMER
FAVORITES FOR YEARS
AND SHOW NO SIGN OF
SLOWING DOWN.”

— Lee Smith, LumiSource

At Wayfair, fotures — spacifically
chandeliers, pencants and ceiling
fans — have sparked growth,
sad Allison McPartland, category
manager, ighting. “Thia is driven by
the fact that lighting offers consumers
a quick and relatively inexpensive
way to transform their space”— both
indoors and out,

Fumituse and ighting manaufacturer
LumniSource also recognizes that
fixtures with a wow factor are big

*Our main focus is statement
Eighting — fixtures that are focal
points of home décor instead of
traditional accent pleces,” sald Steve
Lee, president of LumiSource, “We
focus on three main styles — madern,
industrial and medcentury modenm,
These styles have been customer
favorites for years now and show no

sign of slowing down.”

Modem industrial and Scandinavian-style table lamps
are propelling lighting sales forward, while task and
floor lamps are emaerging categories for Surya, sald Jend
Canaan, voe preuscent of merchandising and product

In terme of materials, concrete, sandolasted and

FARMHOUSE FRESH

Damp-rated liv covered outdoos see
the Aller chandeler [$450) by Felss featirm
& man wanitered ock Lnak
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colored glass and wood are strong in the portable
arena, and mixed metals and materials, including wood,
jute, glass and marble, rank high in ceiling lighting, she
added

Warm, metal tones are trending, added Bursky,
including aged and bumished brass finishes, along
with mixed metals — bronze and satin brass, black and
polished brass,

Some consumers are craving lighter finishes. Jeff
Dross, corporate director of education and Industry
trends for Kichler Lighting, sees finishes getting
lighter, as consumers want to replace darker ones,
such as the oll rubbed bronze that has been popular
for a decade. Vintage industrial, linear pendants
and chandeliers and larger product overall are also
trending, he said,

Patrice Auerbach, vice president of marketing and visual
deugn at lightng and furmshings showrcom Elements at
Home, agreed: “Consumars are shifting towards larger
scale tems. Previously, a corsumer may have put in three
small pendants over a kitchen sland, but now they want
two large pendants instead,” she said, “Pecple also want
bigger impact in their foyers. They want a ‘wow’ staternent
for entry halls, dning rooms and kitchens.”

Another room of note & the outdoor one, as more
consumers are decorating their outdoor spaces. “Today's
outdoor anthusiasts want 1o have the same beautiful
and techno-adaptable designs cutside as thay do inside
their homes,” said Campbell, "We're seeing some
manufacturers addredsing this need, but the demand
st outweighs our options for affordable, innovative
desigra.”

Portable cutdoor lamps “have been around for years,”

said Fred Truong, lighting category manager, Mouzz,
the website and online community for decorating.

*But we're seeing a particular demand for durable and
styfistic lamps that charge via solar power, S0 you can
leave them cutdoors and nat worry about tham running
out of power.”

The Allsndsio 31,790)
from Hudson Valley
Lighting comes o thies
fesstan, nciudog aged
old broraw Pare

With o lgus wood fnah, ™ Woodharrer
far_re (3540 from Quioiseld has 8 rustic
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IN-DEPTH LIGHTING

THE DIGITAL LANDSCAPE

There's no mistaking that more consumers are
shopping online, causing brick-and-mortar-only retailers
to up their in-store strategy and online ones to address
delivery and retum issues.

"As a brick-and-maortar showroom, we have to be
competitive 1o dose the sale,” said Auerbach, and it will
maich the price of any onling itemn. Onling purchasing
has its cwn set of issues, she sald, as “a chandelier may
look one way in an image online and be completely
different when |consumers] recave L and that could
result in costly returns and re-stocking fees. “Our
customers want to see and touch the merchandise, They
want to be educated by knowledgeable sales associates
who can guide them properly.”

Due to the onfine emvironmant, CONSUMErs NOW
expect 1o have every product available to them and
have it delivered quickly, said Lebersfeld. “This requires
quick-ship inventory and single-item freight shipments
Consumers are slio expecting to return anything they
don't like for any reason ... All of these add significant
costs t0 the retailer and vendor. The retailer cannot pass
these costs on to the consurner so this adds 1o expenses
and reduces gross peofit.”

E-commaeece shopping has improved, as retalers have
incorporated new technology 1o better the consurmners’
expedence. “Through 3-D visuaiaation, sugmented
reality and out recently launched Design Services [an
e-design platform that connects interior designers with
Wayfair shoppers), customers can now visualize products
in their space, remaoving traditional pain points of
purchasing focures online,” said McPartland of Wayfair,

The addition of video, detalled photography and 3-D
renderings "gives customers the comfornt and confidence
in their product selections without reguting an in-person
interaction with the lights,” added Surya’s Canaan,

Houzz offers consumers such tools as View in My Room
3D, a feature on its smart phone app that helps them

FARMHOUSE FRESH

visualize lighting in their cwn homes before they buy,
said Truong,

The proposed Chinese tanffs — which will affect many
categories in home fumishings — are also top of mind
for many companies.

The American Lighting Association spoke aganst the
tarifis last month, as it defivered
testimony 1o the Office of the
U5, Trade Representative’s public
hearngs on them. “Allowng the
proposed tariffs on lighting products
to take effect would stifle the
industry’s bright future and efforts
1o be more innovative,” particularly
23 the industry was spurred to innovate with LED after the
economic downturn, Enic Jacobson, president and CEO
of the American Lighting Assoaciation, said at the hearing

*Some manyfacturers are announcing fall price
increases due 1o tariffs, but we simply don't know how
this will play out,” said Campbell. *As with any broad
stroke price increase, we will all be affected.”

Copital’s Lebersfeld, on the other hand, felt the
industry could use a price increase. “The values we
provide to consumers nght now are excellent, A
customer can buy more in my stores for their money
today than 10 years ago ... If vendors could use tha
opportunity 10 buslkd freight and returned-goods costs
into the wholessle cost, it would greatly increase the
heaith of our industry™ and allow retailers to invest in
their showrcoms and customer experiences.

What ever happens, it's clear that change is coming,
and both retailers and vendorn havwe 10 embrace it.

“LED is not going away. Controls are not going away,
A younger buyer will expect much more technology
than the retiring baby boormers majority [retadlaes] now
senice,” said Dross. Systerms-based lighting and home
automation will grow, he added. “The proactive retailer
who is already hiring the right staff or educating existing
personnel has a leg-up.” »
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IN-DEPTH PORTFOLIO: SOFT GOODS

NOT A SOFT MARKET:
Manufacturers report
solid business in soft goods

8Y THOMAS LESTER

They're the soft 1ouches that add persanality 10 & room and
make the larger furniture pieces come to life.

Soft goods, be they decorative pillows, throws or top-of-bed
clements, allow consumers to personalize a room with punch-
es of color and pattem.

Additionally, theyre 3 relatwely inexpensive way to keep up
with the latest trends and styles. Factor in potential tanffs on
Chinese-made goods and fumiture, and the lower cost of soft
goods may strengthen their appeal 1o retaders looking for a
way 1o increase store traffic

According to Home Accents Today sister publication Home
Textiles Today, top-of-bed sales reached $5.065 billion in 2017
while table and kitchen iinens totaled $2.17 billion in that same
year. We spoke with several manufacturers about the cate-
gory's performance year to date and what thay foreses in the
coming months.

Comments were peovided by Ben Chhabra, president of
Amity Home; Sandy Chilewich, founders and creative director
of Chilewich; Linda Minjares, vice president textiles and rugs
for Classic Home; Shari Hammer, creative director, president
and CEQ of Siscovers; and Jeni Canaan, vice president of men
chandising and product development for Surya

HOW HAS THE SOFT GOODS BUSINESS
BEEN FOR YOUR COMPANY THROUGH
THE BULK OF 20187

Chhabra: Business has been great for the first half of 2018
aithough we started to see some s'owdown beginning in the
second half, We just finished our [summer] markets in Dallas,
Atlanta and Las Vegas, and traffic was down,

Chilewich: We are seeing a substantial increase in custom
sizas, especially in our derect-1o-consurner business. We have
our own factory, 30 turnaround is fast.

Minjares: Our Villa by Classic Home pillow collection
has been performing extremely well, in part due to the
constant newness that we launch, We are able to design
and produce quickly and we stay ahead of the trends so our
customars can keep their stores fresh, Our design also keeps
people intrigued, We ate known for bold colors and unique
embroidery techniques, a perfect example being our Lew
Orange pillow — our top-seller at market,

Hammer- The high-end luxury pillow and perfarmance
fabric business is exploding across all sales channels. High-
end bedding is taking off especially through our e-commerce
Qu'n coverats 5nd Suvirls "ave Deen 100 selon for Amity Mome channels. Now that corsumers have the chosce, they seem
to be willing to spend more to get higher quality bedding
products. Kids bedding is hot, too. Our Crayola Collection is
quite popular. Fun, bright colored sheet sets and comfonters

HOMEACCENTSTODAY.COM &7
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are flying off the shelves

Canaan: Surya's pillow and pouf categories
reman strong. Ve attnbute this to how we
oyr proguct development team monlors
predicts and reacts to the trends over the
fashion and deosign industries. The addition
of rust, purples and mustard yellow color
accents and the bohermvan trends ln".g-,-
tassels, embroidery and embellishments, for
example, are in high demand and performing
exceptionally well

WHAT ARE YOU HEARING
FROM YOUR RETAIL/DESIGN
CUSTOMERS?

Chhabra: Al our custormens are very
optimistic for the rest of 2018 despite
weather-related ssues, political dimate and
tarifl changes

65 SEPTEMBER 2018

Chilewich: in general, it's a little tough
out there. The marketing issues | mentioned
account for some of this, but also the world
is turnultuous, which aflects the mood of
CONSUMTS

Minjares: Our customers cur very happy
with the value of cur plliows, We offer
designer looks and guality at affordable peice
points. Latedy, they are also coming to us for
merchandising ideas. We are very thoughtful
when we place our pillows together in
our showrcoms and many customens are
mimiciong these looks in their stores

Hammer The small beick-ang-morar
business is still sluggish but we are able to
help Dy developng exclusive collections and
a drop-ship program. Larger furniture store
chaird are open to spendeng mong mongy
on top-of-bed because their customers
want more than a bed-in-a-bag experience

SiscOoven

Unique, customizable high-end bedding &
whera it is at

Canaan: Surya's designer and reta
customers have responced well to our sbility
to bring fashion-forward soft goods in a
vasiaty of styles at a range of price points
Customars are continuing 1o focus more
on téxbi@ acCeisonas s an opportunity to
provide fresh updates to their assontment and
to drive incremental sales and profitabelity

HOW DO YOU FEEL ABOUT
2019'S PROSPECTS?

Chhabra: There are too many unknown
factors. If our polstical climate gets better
and there is no trade war, we will have a great
2Ny

Chilewich: We are designing like crary

here, and at the end of the day, product rules



We are focusing on new category launches as well
as gving our intemational business some sanous
attention

Minjares: We feel optimistic for 2019 based on
our current momentum. We are creating looks with
our soft goods and furniture that fit into current
Efestyle trends. This makes it easy for our retallers
and designers 10 shop 3l divisions and serves as a
merchandisang gusde. We afe also expanding owr
Ene and moving into the outdoor pillow category,

Hammer: We feel positive sbout 2019 and are
uriveiling two new high-end bedding beands,
each with a distinct lifestyle design focus.
The just-launched F. Scott Fitzgerald becding
collection reflects the Roaring "20s with a
modemist deco flaic On the horizon (early
2019) s a second brand inspired by Ernest
Hemingway — more masculine, rustic and
adventuresome with a splash of the tropics.

For kids, we are developing the Highlights
Bedding Collection to launch during the Fall
High Point Market. Highlights Magazine's
brand vision is to inspire the development
of curious, creative, caring and confident
children, so we've designed a line of . EFL Bold colors end unugue embiodery
interactive Hidden Picture Puzzle bedding g pivts © o Vike ""lc‘_"'" t‘““"
products with washable markers. We feel ol et o
that the kids of today, their parents and
grandparents will respond positively to both
the nostalgia and the newness of the brand

Canasn: 2018 is laying a foundation for
an exciting 2019 as we ook 10 continue the
expansion of existing categories with new
introductions across our pilfow, pouf, throw
and bedding categories.

P

d FARMHOUSE
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IN-DEPTH PORTFOLIO: SOFT GOODS

Demem Dlues o orange-gold sre
pared with frnge on the Exploiw pllow

try Foreside Momae & Garden (5700

The Douche
errbraciered Decn

pilow by Le Katroe
for Orchidh Lux

What was once exotic is the new normal
Ancient motifs reappear in linear patterns

l ] N I ‘ I : R S and links, defying time, crossing cultures and
blurring boundaries. Rendered in radiant hues

o across a diverse field of fabrics, these designs of
- connectivity suggest a softer world order

BY LAUREN BURKHEAD
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Tikda Throw
D010
Soft, top-selling agus throw
woven with 3«inch fringe
detail.

L ©877.275.7847

# www.surya.com
High Point: Showplace 4100
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